YESOCIATION\
Media Pack 2020

>SASBCI

ASSOCIATION OF SUPPLIERS TO
THE BRITISH CLOTHING INDUSTRY


https://www.asbci.co.uk/

CONTENT =

HsouaTo, CONTENTS = COSTING
N ~ IN A CRISIS
REGLLARS SUSTAINABIITY  j6 . o
CHANGING LIVES L
101 1321 Difnensions reports . . .
%E:'Fi',""'"""'w %Ila:?m:umw Eﬁfgﬂﬂ'ﬁ:ﬁ:;” I n ASSOC Lation 1S a magazme
4 ¥ v product, services, speeulice on haw. plier focilities.
i I .';.'J:i'.i“"m iﬁulz:ﬂf:mm SKS & TRAINING fOI' membeI‘S, by members' In
THIS TENEWNORAL o keeping with the core values e
ISSIJE... i }‘:‘;;l‘:-\.‘illlllu\‘ %15:.?...?.'{;?:" f h ASBCI PR 1 f :;::it:;...-m Yong term e kel
FACE COVERINGS POST COVIIY desigrs of Deniela (0] t e ) lt 1S a p ace 1or Whether it will affect how costing
X 1 16 1o surprise that Covi- 19 and Everything younred  Loctra cepartioma Hubmanove, . . works is less clear. While the basics
/ ; e A P member organisations to share el

SHAPING
THE FUTURE

Universities call for

closer collaboration ) ORGANIC
with industry COTTON

Why testing can’t

tell the whole story

The new
reality
Face masks, sustainability. *

and digital transformation 4

WHO WE ARE

The Association of Suppliers to the British
Clothing Industry brings together businesses
from across the fashion and textile supply
chain, with a membership that spans every
sector from fibres and fabrics to retailing
and aftercare.

The ASBCI is a centre of technical and
commercial excellence, where companies
at the forefront of their sectors can discuss,
share, and develop best practices, processes,
and initiatives to benefit their organisations
and the UK clothing supply chain as a whole.

WHAT WE DO

The ASBCI is concerned with new
technology and new ideas, and has an
effective representation of members’ interests
on the UK, European, and International
standards committees. We promote the
exchange of knowledge and development of
best practice via conferences and seminars,
technical visits, specialist publications, and
networking opportunities.

The ASBCI has many academic and student
members and supports the next generation
of UK fashion and textiles talent through the
work of its student membership committtee.

in Association. From important
Information about today's mast

ary - abr members
risights, learnings,
and hopes for the Future,

COVER: Hyve Events Moda

wovering for pubilic SKILLS 220
e 148/
122 FIHRES
GARMENT COSTING  Lyers snd Eurofins
Wt might be the explin soine ol the
prosisibile: imnpact af eompeT ines aronmnd
the pandemis on the munninable fibees
oting process?
156
r o NET ZERO
MADE IN THEUK Why every business
Tiow 30 it helping ane. should be reducing
VK munfacturer cope  GHG einissiona to zera  between academia and
it the pardemic. aisth | b start. Inahustry.

ALGUST 2020 AUGLIST 2020

MEMBERSHIP

The ASBCI membership ranges across the
whole fashion and textile industry, including:
fibres, fabrics, linings, interlinings, adhesives,
dyeing, sewing threads, buttons, zips, trims,
sleeve head rolls, shoulder pads, machinery,
presses, waistbands, garment processors,
clothing consultants, clothing manufacturers,
retailers, drycleaners, launderers, domestic
detergent manufacturers, chemical suppliers,
computer software and technology suppliers,
textile testing houses, research organisations,
universities, and training bodies.

PUBLICATIONS

In Association is the quarterly digital
magazine of the ASBCI, providing a platform
for members to share key learnings, research,
and technical and commercial insights from
all stages of the supply chain and input from
academia.

The magazine is delivered direct to
members’ inboxes and is published on the
ASBCI’s website and social media channels.
It is aslo shared widely by our members on
their social networks.

In addition to the magazine, the ASBCI also
publishes a monthly newsletter for members.

their insights, discuss industry
1ssues, connect and collaborate,
develop initiatives, and promote
best practice.

The magazine also features
articles from the ASBCI’s
various technical experts and
committee members, reports on
the Association’s activities, and
news and events from across
the industry. Key topics include
supply chain, standards and
testing, sustainability and ethics,
digital transformation, and
training and skills.

HOW TO
SUBMIT

Editorial submissions are only
open to member organisations.
All submissions are reviewed
and edited according to the
house style prior to publication.
Please email your article to
asbcioffice(@asbci.co.uk.

Max word length per article is
700 words. All articles and press
releases must be accompanied
by at least two high-res 300dpi
images. Please ensure you have
the rights to any image you send.

Non-members can place adverts
and advertorials. Anyone

can sign up to receive the
magazine. All enquiries, email
asbcioffice(@asbci.co.uk.
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Organic catton is grown from
non-GM0 seeds without toxic and
persistent pesticides and fertilisers
Tt uves natural farmisig practices
that suppart healthy soil, increase
biodiversity. and redisce the
fihre's water fomprint Compared
with comventionn] cotton, it is
Bealthier for the kand, farmers, and
omminities I pramotes food
security, provichs higher financial
returns for famers, and empawers
women, who make up around 10
of organie farmers warldwide.
Conversely, with s heavy e
of chemicals, water ad energy

intensive d attencdant

ruption to supply chiiins
few months will likely

art-term price

8 changes Longer term impacts could

be nability agendas
are e there is n shift in
fibire choices, for example, but there
is iw erystal ball ane the situathon i
elanging almes: day ta day

the GOTS organic’ nbel garments
st contain at least 95% certified
organic fibres Garments with o
msinsmam of 7% certificd organic
fibres con earry the Inbel ‘made
with organic’.

GOTS i the mos recognised and
st stringent standard. Neither
GOTS nor (CS cover organic fibre
production, which is governed
by national oeganie standards,
bt both) require complete chain
of custody certification, GOTS
inchides environmental and social
regpuirements for fibee processing.

GOTS nims 1o define worldwide

social impacts, comventinnal cottos
is hard to fit within any picture of n
sustainable fashion indhustry.

For o garment 1o be sold as
organic. it must be organée. As
most hrands and retailess buy
finished gurments they rely on
organic certifications such as the
Global Organie Textile Standard
{GOTS) or the Orgunic Content
Standand (DCS), OCS allows
Labse] clains of ‘mode with X%
oeganieally grown cotton’ while for

What is your eartiest memory of
wanting to be a designer?

Being a Fushion designer was my
childhood dream. | remember
whien T was a kid, playing with

iy dolls, and my rabe was the
seamsiress. | vas making hand
stitched clothes for dolls from old
elothes.

When did you know you wanted
1o make a career of fashion??
Lam originally fron: Slovakia, |
wanted to study fshion From s
far back as | can remember but |
could not find any Fashion design
EOATHCS in Iy COuntTY

After finishing schood in
Slovakia, | moved w Englund and
started college to bearn English
My English tutor knew [ wanted to

the arganie sutus of textiles I
cavers processing munfacturing,
packaging labelling, trading,
il ehistribution for all textiles
mende from at least TO0% certilfied
argamic filres Chenical use in the
manufactiuring process is strictly
regulnted and all processurs and
msnfacturers must conyply with
the ILOs minimum standards,
which is checked throaigh on-site
avuelits anel regicue testing

As there are many contpmination

IN PROFILE

garment constriction skills, b [
still did nat fully waderstand the
design process

Years fter finishing collage,
I was doing a job urirelsted to
design. | i
frust

passionate abouw, 5o [ applied 1o
De Montfart University helieving |
didn't stand n chanee of geiting in.
Much to my surprise | gota place!
It was the hest decision | ever
made. | learned a lot on my BA
fashion design course, especially
about the design process and
working in 1)

Why did you decide to o on to
o a master’s degree?
1 did not ariginally plan to study
at ane day T knew |
wanted to do more, 1 just did
i to my surprise, |
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EDITOR
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ADVERTISING
01422 354666 or asbcioffice@asbci.co.uk

RATE CARD

Advert/Advertorial - excl VAT

Double Page Spread
Members: £845
Non-members: £995

Full Page
Members: £495
Non-members: £595

Half Page
Members: £295
Non-members: £375

Series booking
(per four issues)

Double Page Spread
Members: £2,300
Non-members: £2,750

Full Page
Members: £1,275
Non-members: £1,600

Half Page
Members: £800
Non-members: £1,100

Add a quarter page in the monthly
Newsletter: + £50 per issue.

TECH SPECS

Double Page Spread
Trim: 297 (h) x 420 (w) mm

Full Page
Trim: 297 (h) x 210 (W) mm

Half Page Vertical
Trim: 270 (h) x 90 (W) mm

Half Page Horizontal
Trim: 133 (h) x 190 (w) mm

All adverts should be supplied as high

resolution PDF files.
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